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THE BUSINESS & COMPUTING DEPARTMENT 
Year 10 BTEC Enterprise  

Year 10 
Autumn Term and Part of Spring Term  

Component 1 – Exploring Enterprises 

Source of 
knowledge 

Btec enterprise specification, Pearson Btec sample marked learner work, Btec Enterprise text book, 
Btec Business text book, small and medium sized enterprise business information, Pearson 
authorised assignment briefs 



Knowledge 

Learning aim A: Examine the characteristics of enterprises 

A1 What is an enterprise?  
• Enterprises carry out one or more activities, such as being involved 
with goods, services or both. 
• Most enterprises face some kind of competition. 
• Enterprises need to attract and keep customers happy and often face 
difficulties in capturing and retaining customers. 
• The role of customer service in attracting new customers, securing 
repeat purchase, customer loyalty and an improved reputation. 
• Enterprises use creativity and innovation to meet customers’ needs by 
identifying gaps in the market for goods or services, or by identifying a 
market for new goods or services. 
• Reasons why some enterprises fail.  
 
A2 Types and characteristics of SMEs. 
• Definition of SMEs to include: 
micro – up to 10 people, small – between 11–49 staff, medium – 
between 50–249 staff. 
• Characteristics of SMEs - run by a single individual or small team of 
people/small number of employees, type of ownership – sole trader, 
partnership, ltd. 
 
A3 The purpose of enterprises  
• Aims such as making a profit, surviving, expanding, maximising sales, 
providing a voluntary or charitable service, being environmentally 
friendly, being ethical. 
• Objectives that can provide challenges and targets over a defined 
period of time. 
• How social and political pressures can influence enterprises to consider 
wider ethical responsibilities. 
• Range of the types of products and services provided by enterprises, 
e.g. cleaning, fitness instruction, IT consultancies, financial consultancies, 
selling products, for example a food stall, newsagent, artists selling work 
online.  
 
A4 Entrepreneurs  
• Reasons for starting own enterprise  
• Characteristics of entrepreneurs: focus, passion, motivated and 
dedicated, inventive or innovative, proactive, confident, flexible and 
adaptable, resilient, having vision and the capacity to inspire. 

• Skills for success: knowledge of industry/sector, technical skills, 
interpersonal communication skills, planning, time management, 
negotiation, prioritising tasks, problem solving, managing risk. 

Learning aim B: Explore how market research helps enterprises to meet 
customer needs and understand competitor behaviour 

B1 Customer needs  
• The importance of anticipating and identifying customer needs.  
• Identifying customer expectations: 
• After-sales service. 
• The ways in which different products can be linked to different kinds of 
customers according to age, gender, income, lifestyle and location. 
 
B2 Using market research to understand customers  

Students will apply the 
knowledge by: 
 
 

 1. Discussing and 
researching local small 
and medium sized 
enterprises & what 
makes them a success  
 
 
 
2 For learning aim A, 
complete a written 
report that describes 
the purpose of the 
SMEs and how they 
achieve their purpose, 
describes the 
characteristics of the 
SMEs; including size, 
ownership type, 
product/service, 
location.  Describes 
the characteristics of 
the entrepreneurs.  In 
addition, the report 
should aim to analyse 
the importance of the 
SMEs & 
entrepreneurs’ 
characteristics in 
meeting their 
purpose; and assess 
how far these 
characteristics 
contribute to the 
levels of success. 
 
 
 
 
 
For learning aim B, 
complete the 
assignment which 
explains how the 
selected SMEs use both 
primary and secondary 
research and how the 
data can be presented 
following research; 
differentiating between 
qualitative and 
quantitative research.  



• Qualitative and Quantitative research  
• Primary research – e.g. questionnaires - using a set of qualitative and 
quantitative questions, face-to-face, telephone, post, on a website/social 
media site, visits or observation, interviews or focus groups, surveys  
• Secondary research – using existing research from third parties, e.g. 
online research, internet searches, websites, company materials, market 
reports, government reports. 
B3 Understanding competitors 
• The main features which make products competitive, price, quality, 
availability, unique features and selling points (USP). 
• Identifying competitors. 
• How products stand out from similar products in the market. 

Learning aim C: Investigate the factors that contribute to the success of 
an enterprise  

C1 Internal factors  
• Factors within the control of the enterprise that can impact positively 
or negatively on costs 
 
C2 External factors  
• Factors outside the control of the enterprise that can impact positively 
or negatively on costs 
• Factors outside the control of the enterprise that can impact positively 
or negatively on revenues 
 
C3 Situational analysis 
• Using situational analysis to identify how internal and external factors 
might affect an enterprise, including SWOT (Strengths, Weaknesses, 
Opportunities and Threats) analysis and PEST (Political, Economic, Social 
and Technological) analysis 
 
C4 Measuring the success of an SME 
• Measures of success of SMEs – how far they meet business aims  
• Reasons for the success of SMEs: 
• Methods of measuring success,  

The students work 
should also discuss how 
well the methods 
selected by the SMEs 
have been designed to 
meet customer needs 
and how competitor 
behaviour can affect 
SMEs.  For one of the 
SMEs the students 
should assess how 
effectively the methods 
selected have been in 
meeting the needs of 
the customer and 
understanding 
competitor behaviour.  
 
 
For learning aim C, the 
students will complete 
coursework which will 
explain the internal and 
external factors affecting 
the success of the 
selected SMEs.  When 
looking at external 
factors, the laws 
protecting both the SME 
and the customer should 
be considered.  
Situational analysis will 
be used to identify the 
range of success factors.  
For one chosen SME, the 
students should analyse 
the internal and external 
factors and evaluate 
which are the most 
significant factors 
currently affecting the 
success of the chosen 
SME. 

Vocabulary 

‘enterprise and entrepreneur’, ‘competition’, ‘customer loyalty’, ‘SME – Small, Medium Enterprise – 
micro, small, medium’, ‘sole trader, partnership, private limited company’, ‘aims and objectives’, 
‘mind set’, ‘key performance indicators (KPI)’, ‘market research’, ‘qualitative and quantitative’, 

‘primary and secondary’, ‘Unique Selling Point (USP)’, ‘Internal factors’, ‘external factors’, 
‘situational analysis – Swot and pest’,  

Assessment 
Focus  

Learning aim A: Examine the characteristics of enterprises 
The students will complete an assignment using the Pearson Authorised Assignment Briefs.   
Evidence for the assignment: 
Students will find out about real local SMEs and will demonstrate their understanding of how their 
characteristics contribute to their success. These should be individually selected and can be linked to 
the learner’s own knowledge of a particular SME. 



 
Level 2 students will be able to identify and describe all relevant characteristics and the purpose of 
the SME and their owners. 
 
Level 1 students will identify and outline some characteristics of the SMEs and their owners.  
Evidence can take any comparable form suitable for the vocational scenario and may include forms 
such as reports, presentations, articles, blogs or interviews. 
 
For Level 2 Distinction: students will show that they understand how far the characteristics of a 
selected local SME and its owners contribute to its levels of success.  They will carefully consider the 
purpose of the SME and each of its characteristics, including the number of people who run the 
enterprise, the number of people it employs, the type of ownership and whether the enterprise 
operates physically, online or both.  They will also consider how the characteristics of the 
entrepreneur running the SME have contributed to its success, such as how innovation and 
adaptability have helped fill gaps in the market.  They will clearly show the importance of each 
characteristic in contributing to the success of the enterprise, showing clear links and 
interrelationships between the two, and they will be able to select which characteristics are most 
important, supporting this with relevant reasons and examples. 
 
For Level 2 Merit: students will carefully examine the purpose and characteristics of the selected 
local SME, including the number of people it employs, its type of ownership and whether it operates 
online or physically, and the characteristics of the entrepreneur running the SME such as innovation 
or adaptability. Students will use detailed examples to clearly show the importance of the 
characteristics in allowing the SME to meet its purpose. 
 
For Level 2 Pass: students will give clear details of the purpose and characteristics of the selected 
local SMEs, including relevant information about the purpose of the enterprises, the number of 
people running them, the type of ownership and whether they operate online or physically, and the 
characteristics of their owners, such as being innovative.  Students will give reasons or relevant 
examples to show how these characteristics help the enterprises to achieve their purpose. Students 
will make links between the purpose and characteristics of the SMEs and their owners, but some 
links may be irrelevant or unclear. 
 
For Level 1 Merit: students will give a brief description of the purpose and characteristics of two 
contrasting local SMEs including the number of people they employ, its type of ownership and type 
of operation, and some characteristics of their owners, such as innovation.  However, there will be 
no attempt to make links between the purpose and characteristics of the enterprises.  
 
For Level 1 Pass: students will state the purpose and characteristics of two contrasting local SMEs, 
including the number of people they employ, type of ownership and operation, such as physical or 
online, and some characteristics of their owners, such as being innovative.  However, details will be 
lacking and students will make no links between the characteristics and purpose of the enterprises. 
Students may present work in a bulleted or list format. 
 
 
Learning aim B: Explore how market research helps enterprises meet customer needs and 
understand competitor behaviour  
 
Evidence for the assignment: Students will investigate how two SMEs carry out market research to 
find out about customer needs and how the SMEs are affected by competitor behaviour.  Students 
should ensure that the SMEs they select enable them to have access to the relevant information.  
Level 2 students will explain and assess how effective the market research methods used by the 
SMEs are in terms of meeting customer needs and understanding competitor behaviour.  Level 1 
students will state and outline how two SMEs use market research methods to meet customer 
needs and understand competitor behaviour.  
 



For Level 2 Distinction: students will show how the market research methods are used by two SMEs 
to meet customer needs and understand competitor behaviour.  There will be some analysis of the 
appropriateness of the methods used and students will assess how effective these methods are in 
providing sufficient information for one of the SMEs to be able to meet customer needs, and 
understand how their competitors behave. 
 
For Level 2 Merit: students will show how the market research methods are used by two SMEs to 
meet customer needs and understand competitor behaviour.  The work will show evidence of a clear 
discussion as to how market research methods are designed to meet different customer needs and 
show how competitor behaviour has been researched in two SMEs. 
 
For Level 2 Pass: students will explain the key features of market research.  They will demonstrate 
the various methods of primary and secondary research and how the SMEs use or analyse the data 
collected. Their work will include examples of qualitative and quantitative research results.  Evidence 
will include how the SMEs use and present this information to identify customer needs and 
expectations.  Students will relate their investigations to how research enables the SMEs to 
understand their competitors. 
 
For Level 1 Merit: students will outline the key features of market research.  They will list the 
various methods of primary and secondary research and show how the SMEs use or analyse the 
data collected.  Their work will include examples of qualitative and quantitative research results. 
Evidence will include an outline of how the SMEs use and present this information to identify 
customer needs and expectations.  Students will link their investigations to how research enables 
the SMEs to understand their competitors. 
 
For Level 1 Pass: students will outline some of the key features of market research and they will 
list some of the methods of primary and secondary research.  There will be limited reference as to 
how this is used by the SMEs to identify customer needs and understand competitor behaviour. 
 
Learning aim C: Investigate the factors that contribute to the success of an enterprise  
Evidence for the assignment: Students will look at the internal and external factors that affect 
success in SMEs.  The same SMEs can be used for this assignment as used for learning aims A and B.  
Level 2 students will investigate internal and external factors that have an impact on the operations 
of selected SMEs.  Level 1 students will investigate some of the factors affecting the success of SMEs. 
 
For Level 2 Distinction: students will evaluate the internal and external factors affecting an SME to 
decide which are the most significant in affecting the success of an SME. Their work will include a 
situational analysis in the form of a SWOT and PEST analysis. They will refer to measures of success 
used by SMEs to determine to what extent the SME is making a profit and meeting customer needs. 
There should be supporting evidence to justify the comments made.  
 
For Level 2 Merit: students will analyse how the internal and external factors determine the success 
of an SME. To achieve this, they will have looked at a detailed range of factors and give examples to 
support their analysis.  They will also have included situational analysis and looked at the reasons for 
measuring success, and the methods of measuring success.  
 
For Level 2 Pass: students will explain how both internal and external factors impact on SMEs. There 
will be a clear explanation with a range of factors considered and examples included.  For example, 
how an increase in taxation might have an impact on SMEs.  
 
For Level 1 Merit: students will outline how both internal and external factors influence two SMEs. 
There will be a clear explanation with a range of factors considered and examples included.  For 
example, how a change to the levels of employment in the area might influence staffing policies and 
the success of the SME.   
 
For Level 1 Pass: students will identify some of the internal and external factors that impact on the 
success of two SMEs.  Examples may be limited and not always applied to the selected SMEs. 



 

 

 

  



 

 

Year 10 
Spring & Summer Term  

Component 2 – Planning for and Pitching an Enterprise Activity 

Source of 
knowledge 

Btec enterprise specification, Pearson Btec sample marked learner work, Btec Enterprise text book, 
Btec Business text book, small and medium sized enterprise business information, Pearson 
authorised assignment briefs 

Knowledge 

Learning aim A: Explore ideas and plan for a micro-enterprise 
activity 
 
A1 Generating ideas for a micro-enterprise activity Students will use 
their experience from exploring enterprises to independently 
generate ideas and choose one idea for a realistic micro-enterprise.  
• Ideas could involve: o innovation of products/services, provision of 
products/services in new contexts o provision of products/services to 
new markets.  
• Factors to be considered when selecting final idea, e.g. resources 
available. 
• A skills audit by students, to consider; leadership, personal and 
communication skills required o technical and practical skills 
required. 
 
A2 Plan for a micro-enterprise activity  
Students will draw on their exploration of enterprises to draw up an 
implementation plan for their chosen idea, to include: 
• Aims of the micro-enterprise: - financial aims, e.g. to make a profit, 
to break-even.  Non-financial aims, e.g. customer satisfaction, social 
aims such as meeting a need in the community.  
• Product or service to be sold, including: o features, benefits and 
unique selling points, selling price, cost, competitors. 
• Identifying the target market: 
market segment, appeal to target market, how product or service 
will reach market, e.g. selling direct, online or both, establishing and 
sustaining sales to the target customers. 
• Methods of communication with the customer: 
selection of methods, e.g. advertising, use of social media, cost 
effectiveness, design of promotional materials, i.e. appropriate 
content (accuracy, completeness and clarity of information/message) 
and appropriate appearance (e.g. use of colour, visual features, 
images, logos, text). 
• Resources required 
• Risk assessment, and contingency plans. 
 
 
Learning aim B: Pitch a micro-enterprise activity 
B1 Pitching a micro-enterprise activity  
• Pitching: presenting key elements of a business plan logically. B2 
Presenting a business pitch 
• Presentation skills:  
• Communication skills: 
 
 
Learning aim C: Review own pitch for a micro-enterprise activity. 

Students will apply the 
knowledge by: 
 

 1. Discussing and 
researching local small 
and medium sized 
enterprises & what makes 
them a success to 
ascertain a 
business/enterprise idea 
of their own. 
 
2.For learning aim A, the 
students will research three 
possible ideas for micro-
enterprise activities and 
choose one idea to 
take forward.  Students will 
prepare a plan supported by 
research, to include, the 
product or service to be sold 
and selling price.  Set 
appropriate aims and 
identify target market.  
Estimate resources needed 
and how to obtain them.  
Select an appropriate 
method of promotion and 
communication.  Carry out a 
risk assessment and identify 
contingency plans to 
overcome any 
issues.  Produce initial 
financial forecasts to include 
break-even, forecast 
profit/loss 
and cash flow forecasts 
 
3. For learning aim B, the 
students will prepare a pitch 
of the final plan, to include, 
a summary of the final plan - 
clearly showing all elements 
of the plan.  As well as 
speaker notes and handouts 
for the audience.  The 



C1 Using feedback and review to identify possible changes to the 
pitch • Receive feedback from audience on: 
the business content of the pitch, the presentation and 
communication skills demonstrated. 
• Reviewing plan and personal performance, reflecting on feedback 
gathered from others, clear synopsis of plan, demonstration of skills, 
what went less well or did not go to plan, e.g. not clearly explaining 
plan, lack of presentation and communication skills.  
• Recommending improvements to the contents of the plan and to 
own performance. 
 

students will rehearse the 
pitch and anticipate 
audience questions and 
prepare potential replies  
 
4. For learning aim C, the 
students will develop critical 
thinking skills as they review 
and reflect on the success of 
their business plan and 
pitch.  They will firstly 
complete a written review 
of the plan and its contents, 
and the pitch, to include the 
skills demonstrated. 

Vocabulary 

‘enterprise and entrepreneur’, ‘market segmentation’, ‘target market’,  ‘demographic’, 
‘competition’, ‘customer loyalty’, ‘ human resources’, ‘physical resources’, ‘financial resources’, 

‘pitch’, ‘sole trader, partnership, private limited company’, ‘aims and objectives’, ‘promotion’, ‘key 
performance indicators (KPI)’, ‘market research’, ‘qualitative and quantitative’, ‘primary and 

secondary’, ‘Unique Selling Point (USP)’, ‘innovation’, ‘break-even’, ‘cash flow’, ‘profit and loss 
account/income statement’,  ‘situational analysis – Swot and pest’,  

Assessment 
Focus  

Learning aim A: Explore ideas and plan for a micro-enterprise activity 
Evidence for the assignment: students will individually research three potential ideas for a micro-
enterprise activity and prepare a business plan for one of these ideas. 
Level 2 students will develop a comprehensive plan for their micro-enterprise idea. It will need to be 
based on the research concepts from Component 1 and students will show how they considered 
relevant factors when choosing their activity to plan.  Financial forecasts will be realistic for the type 
of enterprise activity and timescales.  Level 1 students will use market research to develop an 
outline plan, showing some consideration of relevant factors when making their choice.  
 
For Level 2 Distinction: students will produce a comprehensive plan that gives details of all 
elements, including:  
• explanation of the aim of the enterprise activity  
• an estimate of the resources required, both physical and financial, and a discussion on how these 
resources are to be obtained/funded  
• an appropriate timescale for the activity, from initial plan through to completion of trading 
• methods of promotion, giving reasons why they are appropriate  
• a risk assessment and contingency plan to overcome any issues identified and ensure quality of the 
product/service. Students will give detailed and valid reasons for the choices made. Students will 
produce complete and accurate financial documents, which must be realistic and achievable for the 
type of enterprise activity. 
 
For Level 2 Merit: students will produce a detailed plan that gives mostly relevant information, 
including:  
• the aim of the enterprise activity  
• an estimate of the physical and financial resources required and how these resources are to be 
obtained/funded  
• an appropriate timescale for the activity, from initial plan through to completion of trading 
• appropriate methods of promotion  
• a risk assessment and identification of ways to minimise any issues and ensure quality of the 
product/service.  
The plan will be logically structured and students will give valid reasons to support their decisions. In 
addition, students at this level will produce complete financial documents that will be mostly 
accurate, although there may be some minor errors. The forecasts must be realistic and achievable 
for the type of enterprise activity. 
 



For Level 2 Pass: students will clearly describe their three potential ideas for a micro-enterprise 
activity, giving clear records of their market research of each idea. They will give reasons for their 
choice of activity, showing how they considered relevant factors, including resources, financial 
forecasts, costing and pricing, methods of communication and promotion, and potential customers. 
Students will produce a plan that gives a clear account of most relevant information, including: 
• the aim of the enterprise activity 
• physical and financial resources (any omissions are minor)  
• appropriate methods of promotion  
• timescales for most aspects of the plan 
• a risk assessment with recommendations for how to minimise risks and ensure quality of the 
product/service.  
The plan will follow a logical sequence. Students will produce financial forecasts that will be mostly 
accurate, although there may be some minor errors and the forecasts may not be realistic. 
 
For Level 1 Merit: students will give an outline description of their three ideas for a micro-enterprise 
activity. They will include some evidence of research into each idea, although detail may be lacking. 
They will show that they have considered some relevant factors when making their final choice, 
although detail may be lacking or links may be unclear. Students will produce a plan that briefly 
describes:  
• the aim of the enterprise activity 
• at least two resources, including a physical and a financial resource  
• at least two different methods of promotion  
• timescales for some aspects  
• a risk assessment.  
Students will give an outline description of each point and will follow a logical sequence. However, 
the plan will lack detail or there may be omissions in some aspects. Not all of the plan will be 
realistic. Students will produce some basic financial forecasts that reflect the aims of the plan. The 
forecasts should include all details, however the forecasts may not be realistic or achievable and 
there may be errors. 
 
For Level 1 Pass: students will identify three ideas for a micro-enterprise activity. They should be 
able to state how they used their research to identify their ideas, although links made to relevant 
factors may be unclear or irrelevant. Students will produce a plan that states: 
• the aim of the enterprise activity 
• at least two resources required 
• a method of promotion 
• basic risk assessment  
• when the activity will be completed.  
The plan will take the form of a list or bulleted points, without further description or explanation. 
Students may not put points in a logical order and not everything in the plan will be achievable or 
realistic. Students will attempt to produce some financial forecasts but they will include errors and 
omissions, and may not reflect the aims of the plan. 
 
Learning aim B: Pitch a micro-enterprise activity 
Evidence for the assignment: students will create and pitch a plan for their chosen idea so that they 
have an opportunity to explain their idea to an audience, this is not expected to be a lengthy 
process. The pitch will show the audience the learner’s idea in summary format. The audience may 
include teachers and/or peers. Students must demonstrate the presentation and communication 
skills listed in the content when pitching the plan. Level 2 students will create a presentation for the 
plan and pitch it to an audience. The plan will be supported by detailed reasons for their choices. 
Students will use appropriate presentation and communication skills proactively and fluently. Level 1 
students will create a basic presentation for the outline plan and pitch it to an audience. The pitch of 
the outline plan will be brief. Students will demonstrate basic presentation and communication 
skills.  
 
For Level 2 Distinction: students will deliver a pitch that summarises the key elements of a business 
plan to an audience logically. Students will present a persuasive pitch by supporting all key elements 



of the plan, with carefully selected reasons for their choices. Students will also demonstrate 
effective presentation skills, and communication skills.  
 
For Level 2 Merit: students will produce and deliver a clear pitch that includes mostly relevant 
information. The pitch will be presented to the audience coherently as a clear summary of the plan. 
Students will explain in detail the reasons for their choices and will present their plan fluently with 
few hesitations. Students will also demonstrate confident presentation skills and communication 
skills. 
 
For Level 2 Pass: students will deliver a pitch that gives a generally clear account of mostly relevant 
information. The pitch will follow a logical sequence. Students will provide reasons to support their 
most significant choices. Students will also demonstrate a range of appropriate presentation skills 
and communication skills. 
 
For Level 1 Merit: students will produce a pitch for their outline plan, giving reasons for some 
choices, but there will be little attempt to support their pitch. Students will also demonstrate 
appropriate presentation skills and communication skills. 
 
For Level 1 Pass: students will attempt to summarise the plan but there are likely to be omissions. 
Students will pitch their final outline plan, giving reasons for some choices. However, not all reasons 
may be realistic or valid, detail will be lacking. Students will also demonstrate presentation skills and 
communication skills. However, their use of skills may be inconsistent. 
 
Learning aim C: Review own pitch for a micro-enterprise activity  
Evidence for the assignment: students will individually reflect on the plan produced and the success 
of the pitch for their plan. Students will consider in detail how their use of skills contributed to the 
preparation of the plan and the success of the pitch. They will include their strengths and 
development needs. They will support their evaluation with evidence drawn from the audit of their 
skills and feedback from others. They will make clear links between their use of skills and the success 
of the pitch. They will reach a reasoned conclusion and give reasons for any identified development 
needs. Evidence could include teacher observations and audio or visual recordings, supported by 
presentation slides, speaker notes and audience handouts. Feedback from peers and/or mentors 
may also be provided. At Level 1, students may need greater guidance and will make some simple 
statements about the plan and success, or otherwise, of the pitch. At Level 2, students will reflect on 
their plan and their use of skills during the pitch. They will make reasoned judgement as to how they 
could improve their performance in the future. 
 
For Level 2 Distinction: students will consider in detail and reach a conclusion about how their use 
of skills contributed to the success of the pitch. They will make clear links between their use of skills 
and the success of the pitch. They will reach a reasoned conclusion on the success of the pitch and 
give reasons for any recommended development needs. They will include their strengths and 
development needs and will support their evaluation with evidence drawn from their review of their 
skills and feedback from others. Students will reach justified conclusions on their plan and propose 
logical and feasible amendments that will add to its potential success. 
 
For Level 2 Merit: students will consider their plan and their own performance during the pitch. 
They will carefully consider whether the pitch was successful, including how their skills contributed 
to its success. Students will support their review with detailed and relevant examples, identifying 
which were the most important factors for success. Students will provide a sound analysis of the 
plan, with a review of the main features. They will suggest key improvements with some 
justification, including information gathered from others. 
 
For Level 2 Pass: students will reflect on their plan and pitch, including their use of skills. They will 
use feedback from others as part of their review in order to suggest areas for improvement. 
Students will review the success of key elements of the plan. 
 



For Level 1 Merit: students will note their use of skills during the activity but detail will be lacking. 
They will outline any key elements of the plan that appeared successful. 
 
For Level 1 Pass: students will need guidance and support from a mentor or peer group to produce a 
review of the plan and pitch. They will identify key elements of the success of the business plan 
without any significant reflection. 

 

 

 


